
Fresh Perspectives for Today's Marketplace
This dynamic session is designed for sales and marketing professionals in senior living to reconnect,
share fresh ideas, and leave with practical tools you can put into action right away. Together, we’ll
build community, swap inspiration, and dive into strategies that strengthen our individual
organizations and the reputation of our field.

1:00p–1:15p – Opening Conversation: A Fresh Perspective
Cynthia Thurlow, President, and Elliott Moore, Director of Strategy, 3rd3rd
Every sales professional has encountered a prospect or family who challenged their assumptions.
We'll kick off the afternoon with a thought-provoking conversation designed to help participants
reflect on those experiences, exchange perspectives, and begin rethinking the way we
communicate, market, and connect with today's consumers.

1:15p–2:15p – Rethinking Marketing: Challenging Assumptions, Changing Perspectives 
Cynthia Thurlow, President, and Elliott Moore, Director of Strategy, 3rd3rd
How do our assumptions about aging influence the way we market, communicate, and sell senior
living? This interactive session explores how messaging, imagery, language, and consumer
experiences shape perceptions of aging and influence decision-making. Through facilitated
discussion and practical examples, participants will examine evolving consumer expectations,
challenge long-held assumptions, and discover new approaches to creating more authentic,
compelling marketing and sales experiences.

2:15p-2:30p – Coffee & Cookie Break sponsored by 

2:30p–3:30p – Marketing Challenge Lab
Hosted by Karmen Hudson, Vice President of Sales, Human Good
No two senior living organizations are exactly alike, but many are wrestling with the same questions.
How do we attract qualified prospects—not just more inquiries? How do we stand out when
consumers struggle to distinguish one provider from another? How do we know what's actually
influencing move-ins? And how do we prepare for tomorrow's consumer while avoiding
assumptions about what the next generation wants? Through a facilitated peer exchange,
participants will share practical strategies, lessons learned, and real-world solutions they can
immediately apply within their own organizations.
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